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When a government is challenged with the creation of a new law or policy, it is of upmost importance that there is some sort of outreach to all affected stakeholders. In this case, this includes rights holders, Internet service providers, and consumers. However, since the government is the entity that ultimately has to decide what goes into a new piece of legislation, some may argue that there is still a big chance of having the government decide based not on contributions from stakeholders, but based instead on the opinion of the government. Thus, when the opportunity is granted to express one's opinion of the matter at hand, it presents itself as valuable occasion to not only ensure that the inquiry is being responded to from many viewpoints, but it also adds a layer of transparency difficult to the process.


All doubts and fears aside, what are the implications that all stakeholders have when talking about copyright and its effect on innovation and creativity in the Internet? First of all, we have the consumers. In Web 2.0, there is an ever decreasing line that separates the consumers from the producers. In a web where the consumers can upload and edit content, comment and rate videos, the consumer becomes the producer, and there is this new sense of collectiveness that simply did not exist before Web 2.0. What does this mean to rights holders? In Web 2.0, where copying and pasting is a common habit, where consumers find it amusing and entertaining to upload a custom made music video with their favorite song, an AMV (Anime Music Video), or simply just a plain lyric video, the rights holders are faced with a dilemma. All of these examples are technically copyright infringement, and are therefore subject to being deleted, but there is a legitimate social creativity being expressed througt these works. This of course creates tension between both parties, the consumers defending their freedom of speech, stating that this enforcement of copyright laws not only inhibits creativity and innovation but also creates some sort of hostile environment between the parties. The rights holders, on the other hand, claim that content that is protected by copyright law should not be used without permission of the content's owner. 


Today, to detect online infringement, sites like YouTube have developed audiovisual recognition technology, so that every time a video is uploaded to the site, it is matched with hundreds of thousands of snippets of audio and video submitted by rights holders. This way, if a match shows up, the video simply isn’t posted online. YouTube is proceeding to scan all uploaded videos that were posted to the site before this technology was in play, so that all potentially infringing videos can be detected and consequently, taken down from the site. This form of preventing online infringement is very effective; videos that have a portion of copyrighted material as part of their content are detected and issued a notice, stating that due to the violation of copyright, they were removed from the site. But, this seems to be a little drastic in most cases. 


You see, there is a difference between a YouTube user who uploads content that has copyrighted material (let's say, a popular dance song), and proceeds to make a profit from it, and when a group of friends lip-synch the same song and upload it to YouTube to laugh at it. My primary concern is that even though this audiovisual recognition technology works, it may be in need of some tuning. You see, what YouTube (and any other site using this type of technology) does not take into account, is how user-generated content literally defines websites where the users share, upload, comment, favorite, rate and ultimately spread an idea, a song, a dance, a viral video or a conference; these videos get spread because of the users. If user-generated content gets blocked from these sites, because a conference has an audio snippet to enhance a presentation, or a wedding video has a song to which the couple dances, ultimately, the user is the one who is damaged. There are countless cases where we see how viral videos have helped spread an idea to the masses, without doing any harm. However, when one talks about spreading copyrighted material to make a profit, then yes, actions must be taken.


So, can they there be a solution to this? The rather obvious suggestion that comes to ones mind is that a consensus of some sort has to be reached.  The rights holders are entitled to approve the use of copyrighted material, but always keeping in mind the idea of fair use. As do the consumers have the right to utilize copyrighted content in a justifiable way, always keeping in mind that there is the distinct line between doing it for fun and doing it for a profit. As a college student, the situation at times seems to be absurd. When you get to the point where lectures are taken down from a site because a 20 second snippet of a song was played during the video, you realize that something's not quite right with the current online copyright policies. An inane photo montage of a trip, a conference on the impact of art to the internet, a couple dancing to a song in their high school graduation; all of these (and many more) seemingly harmless videos are being taken down from sites like YouTube due to copyright violations. It's not a matter of simply erasing all copyright policies that exist, or creating new, more complicated ones. It's a matter of finding a workable, fair balance between what the consumers and rights holders want: a Web where fair use is encouraged and respected, where videos and users don't get banned from video sharing websites because of someone using a three second snippet of some song, and most importantly, where user-generated content is encouraged, and creativity and innovation can coexist in harmony with copyright policies. 

